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1 Section 10 (para. 3) Marketing Act: Further, a trader may not omit material information when marketing his own or 

another person's business activity. Misleading omission also refers to cases where the material information is provided in 

an unclear, incomprehensible, ambiguous or other inappropriate manner. 

 

Full title:  Ordinance (2007:185) on manufacturer/ producer responsibility for cars 

(Förordning (2007:185) om producentansvar för bilar) 

Relevant Amendment Ordinance (2010:347) amending Ordinance (2007:185) on manufacturer/ 
producer responsibility for cars; Section 8 re-worded 

Relevant Section Information on the cars’ content and treatment 

Section 8 

Section 8 In connection with the marketing of new cars, the manufacturer /producer must provide 
information on: 

1. the car and component design with respect to the potential for recovery and recycling, 

2. how end-of-life vehicles are intended to be disposed of, so that the cars are stripped/ 
dismantled, drained of liquids, and otherwise treated in an environmentally acceptable manner, 

3. what is done in terms of setting out best practices on the re-use,  recycling and recovery of 
end-of-life vehicles and their components, and 

4.  the progress made in reducing the need to dispose of waste generated by end-of-life 
vehicles and their components for the sake of increased recycling and recovery. 

The manufacturer/ producer shall fulfil its obligation by itself or together with other economic 
operators by making the information accessible to prospective car buyers. Information must 
be provided in a brochure, a newsletter, a website or otherwise written in the material used in 
the marketing of new cars. 

If the information listed in the first or second paragraph is not provided, the Marketing Act 
(2208:486) shall apply with the exception of ss. 29-36 on Market Disruption Charges. Such 
information shall be considered material according to § 10 (para. 3)1 of the Marketing Act. 

Sweden - Ordinance (2007:185) on producer responsibility for 
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